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A Top 10 Media Relations Checklist:  
 

1. Publicize one project at a time: 
a. Event announcements - media alerts, diary items, or invitations to attend 

b. New products or services 

c. New business wins 

d. New partners 

e. New appointments 

f. Customer case studies 

g. Research results 

2. Identify your business objectives: 

a. Increased sales 

b. Brand building - local, national, international 

c. Raising profile of your company CEO or other individual as an expert 

d. Attracting investment or pre-float publicity 

e. Attracting members or support to your cause 

3. Get buy-in from all parties 

4. Identify your target audience 

5. Communicate with your audience in mind 

6. Create a targeted media list  

7. Illustrate your story (keep it simple) 

8. Look beyond a press release: 

a. Press conference (if you have something or someone compelling to show them) 

b. Send product samples to key journalists 

c. Develop "champions" - high-profile individuals benefiting from your product or 
service 

d. Monitor press for opportunities to respond to reported issues that allow you to 



 

talk about your own business 

e. Watch what your competitors are doing in the press 

9. Follow up with a phone call 

a. Connecting with journalists over the phone can provide the extra push you 
might need to get media attention 

b. Often times more effective than a barrage of emails 

10.  Seize additional opportunities for attention: 

a. Launch social media pages: blogs, Facebook, Twitter 

b. Submit award applications 

c. Advertorials - whereby you pay the advertising department for the space for 
your editorial-style stories 

d. Notice boards - especially in universities and shopping centres, anywhere your 
customers hang out 

e. Public speaking 

f. Networking - never miss a chance to talk about your product/service! 

g. Sponsorships 

h. Lastly, put yourself in their shoes - give media a story of interest to their readers, 
viewers, or listeners. 

 

 

 
 

 


