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Webinar Format

All attendees 
muted throughout 

presentation

Submit your 
questions via 

Questions-Textbox on 
GoToWebinar
‘Dashboard’

Use ‘Hand Raise’ function 
to ask questions live 

(microphone required)

Webinar is being 
recorded –

recording will be 
available

Share your 
feedback! Take our 

brief survey 
following today’s 

webinar



Blue Practice and 
Larta Institute 

Present:
  

Larta Webinar Series, 
Pitching to the Press 

with Tim Gnatek
November 15th, 11 am PT



Blue Practice is... 

Our practice is 
communications. 

Our passion is making a 
difference. 

 A communications firm 
supporting purpose-driven 
companies and causes,
with a specialization in 
science & technology. 

300+ Launches in 20 years

We create and share the 
stories that propel positive 
change.  



Built 
Environment

Energy

Design

Innovation

We work in...



Why does news matter?

When should news be shared?

How can we share news efficiently and effectively?

When should a PR agency get involved?

And more!

What are we going to talk about today?



Why does media 
matter? 

It’s never too early to start telling your story. 

Don’t be left out! Others 
may define the space 
for you. 

It takes a long time to 
develop stories and 
relationships. 



Where does your brand 
begin? What is your 
inspiration?

It all starts with a 
story...



What are the parts of your story?

The building blocks of a good story 
are your characters.

What motivates them? 

They could be your CEO, your 
investors, etc.
 

Who are your validators? 

They could be universities, peer 
reviewed partners, or the 
technology itself.

Where is the drama?



Telling your story starts with listening...

Sharing company news, updates and information should be seen as a 
dialogue, not a monologue. 

Get to know media as well as they get to know you. Follow reporting. 

Understand coverage and the current media landscape. 

What do they get right? Wrong? Who’s perceived as the leader? Why? 

What can you add to this conversation? 



Storytelling Mechanisms

How you tell the story is just as important as what you 
have to say. 

More than just a press release. 

Building relationships, offering opinions, releasing 
announcements. 

Embargo news. Exclusives. Background. 



Who are the right 
media for you? 

Knowing your audience and  
knowing where to look. 



What should I say? 

How to Speak to Media

Build trust with your contact.

Be a reliable source, be  
accurate when telling your 
story, and have tools and 
resources to share. 

Communicate assuming that 
you will not be able to proof the 
reporter’s final story. 

Know how much to reveal and 
when to reveal it. 



When? 

Opportunities for Media 
Engagement

Opportunities to issue a PRESS RELEASE 
include: 
Announcements
Coming out of stealth mode
New product 
Management team hires

Other Media Engagement:
Opinion Pieces
Thought Leadership
Background! Informing about a new 
emerging space
Offering information and advice



Types of Media Relations:
Case Studies
There are different ways to frame your 
company, your story, and your characters



Launching a New 
Technology
Stuck in a lab based mentality and 
not ready to speak to investors, LS9 
experienced difficulties translating 
their technical, but innovative work 
to a larger, more mainstream 
audience. 

We helped them launch by 
translating their technical 
announcement into something 
everyone can understand!



Trend Story

By building up a relationship with 
reporters in the tech and fusion 
space, we were able to get TAE 
Technologies included in fusion 
roundups, and repeatedly 
mentioned in their competitor’s 
news coverage.

Because TAE is unique within the 
space, many stories written today 
on private fusion efforts will 
include, or at least mention, their 
endeavor.



Thought 
Leadership 

We pitched William McDonough, 
green architect and circular 
economy champion, as a thought 
leader with a unique take on a 
relevant issue: Carbon. His stance 
on the topic allows readers to gain 
a new perspective, as well as 
understand Carbon’s role in climate 
change on a deeper level. 



How has news 
changed and why 
does it matter?

In a social media dominated world, news 
travels fast, and is often hard to control. 



Social Media

Sharing your own news 
is an important place to 
start. Media will often 
look to your self 
produced content to 
better understand your 
story.



How have 
companies used 
social media to 
push their stories 
forward? 

Social Platforms and their 
unique benefits

Facebook - Facebook Live, longer content, not ideal for 
most businesses but robust reach and good tools.

LinkedIn - Professional network, good place to build 
thought leadership, not very sticky.

Twitter - High level of engagement, but ability to get lost 
in the feed, hard for quality content to rise to the top, 
helpful in furthering stories on other platforms.

Company Blog or Podcast - Atremenous SEO benefit, 
bring people to your site, can share through other media.

Youtube-  Great SEO value, visual content is sticky, great 
insights and data to bring in. Media can use this content in 
their own coverage.

Instagram - Great for visual storytelling, good way to 
reach out to talent acquisition, compliments other efforts. 
Rising dominance over other social platforms.



When should I 
call a PR Agency?



PR Plays in Three Areas 

Building your Story:

Vision & Mission

Messaging & 
Positioning

Creating Corporate 
Story

Audience Engagement:

Listening

Adding Value

Contributing to Conversation

Building Relationships

Telling your Story:

Consistency of 
Story

Presentations

Content Creation

Media Relations

Speaking, Awards, 
Events





THANK YOU
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Q & A

 Now: Questions from the audience

Submit your 
questions via 

Questions-Textbox on 
GoToWebinar
‘Dashboard’

Use ‘Hand Raise’ function 
to ask questions live 

(microphone required)
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Q & A

 How should I reach out to a journalist? Any specific 
examples of how to go about building relationships with 
media partners in our field? 

 What is a reasonable retainer price range for a startup 
engaging with a boutique PR agency?
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Q & A

 How can I use the press to draw in prospective 
customers? What about potential investors? 

 What are the characteristics of a good header for a 
press release?
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Thank You!

Please share your feedback!
Take our brief survey following 

today’s webinar
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Special thanks to:

Tim Gnatek
tim@bluepractice.com

Check out the Ideas, Energized 
blog and podcast at 
ideasenergized.com!

mailto:tim@bluepractice.com
https://www.ideasenergized.com/

